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Concept ERCA Partners

1. Purpose

In addition to the membership, businesses offering services or products regarding ropes courses
are given the opportunity to cooperate with the ERCA.

2. Conditions

Partners products are relevant and suitable, and they offer a good or very good quality as far as
ropes courses are concerned. Partners cooperate with ERCA and there is no conflict of interest
with ERCA. Partnership with the organisation is considered to be beneficial to ERCA by the board
of Directors.

3. Admission

The application for admission as an ERCA partner is made by the organisation.

The Board decides whether to accept or refuse applications. Partnerships are valid for one year
but, subject to the conditions above, will be renewed automatically. Both parties can terminate the
partnership with three months’ notice to the end of the year. In case of a serious breach of the
above conditions, the Board can terminate the partnership at short notice In such instances the an-
nual subscription shall be refunded on a pro rata basis.

4. Obligations

ERCA partners pay an annual subscription of 500 Euro. Partners support the ERCA research of
the safety section wherever it is possible.

5. Benefits
« ERCA partners can use the partnership for advertising purposes.

« The business logo is published on the ERCA website.
« Partners have to pay only half price for a stand at the ERCA conference.
« Wherever possible and useful, ERCA partners are involved in safety research.

+ Partners receive all ERCA safety warnings.

6. Partnership in Relation to Membership

The ERCA Partnership is independent of the membership. Businesses can be ERCA Partners and
Members at the same time. The corresponding rights are not affected thereby.
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